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O B J E C T I V E S
To improve the engagement on the clients instagram page
by improving quality of the content and visuals. 

S O L U T I O N
I created content that was valuable and relevant to their
target audience of functional medicine practitioners,
including interviews with experts, information carousels and
tests promoting their products, and gave the grid a new,
cohesive look that fits with their website branding.

B E F O R E              

CEO Ingoude Company

“For over 5 years, our company has been
improving the brand and company
images to give a proper experience to
our customers.” 

A F T E R
Visually disorganised
Poor quality copy with no calls to action
No strategy - posts seem random
Posts offer little value to clients 

Grid is visually cohesive and appealing
Reflects their website branding 
Calls to action embedded in each post
Content offers value to clients 



A T  A  G L A N C E
BENEF I T S

30% improvement in accounts reached
11.3% increase in followers
Content strategy implemented based on monthly ‘spotlight test’
Content links to website content - newsletter, blog posts and sample reports
Educational posts offer practical tips for practitioners
Increased focus on cardiovascular tests as our analytics showed this to be their
most popular blog content 


